October 2, 2007

Kerrii B. Anderson

Chief Executive Officer and President

Wendy's International, Inc. 

One Dave Thomas Boulevard 

Dublin, OH 43017 

Dear Ms. Anderson:
The Balloon Council (TBC) is a national coalition of balloon manufacturers, distributors, and retailers created to educate the public on the impact of balloons on the environment, inform policy makers and consumers about balloons and the balloon industry, and to encourage the proper use of balloons. 

After viewing the Wendy’s advertisement showing customers standing next to a pressurized tank talking in high-pitched voices and floating to the ceiling, which began airing a few weeks ago, TBC respectively requests that Wendy’s discontinue it from broadcast.

Our members, most who work with helium gas in the course of their business, know of the potential serious dangers to anyone, particularly children, from inhaling the gas. TBC wants to take this opportunity to point out that equipment used to fill helium balloons carry health warnings, which make it clear that helium is an asphyixiant gas, which should not be inhaled.  Further, the danger is compounded when people inhale gas directly from a helium tank, and we are aware of incidents where this has resulted in death.  While we know that the advertisement was intended to be comical, we hope you will see that the advertisement could lead to harm if copied.

I recently read in an article in the Associated Press where a Wendy’s spokesman, Bob Bertini, was quoted saying the ad clearly depicts an absurd scene. "It's a situation that is not real because people don't float on the ceiling," he said.  While we agree with the floating on the ceiling sentiment the prospect of just one child -- or more likely young adult -- seeing this ad and thinking it would be funny and not absurd to inhale helium straight from a tank is very real. 

Wendy’s International Inc., has a reputation and respected track record with regard to its advocacy and philanthropic platform with regard to children. This advertisement is not a responsible corporate message and we fear those most at risk to copy this irresponsible behavior would be the children or teenagers.
Again, The Balloon Council respectfully asks that Wendy’s discontinue this advertisement. Please feel free to call with any questions you may have.
Sincerely,

Dan Flynn
Chairman

